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Definition
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WHY A STRATEGY?
Initial thoughts on strategies
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What is Advocacy Strategy?
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The cycle

INFORMATION

DISCUSSION

PARTICIPATION

SOCIAL 
MOBILIZATION



Key steps for strategy formulation
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HDR2005 Objectives
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Target Audiences
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 Arouse debate
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 Disseminate
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 Build alliances and 
ownership
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Evaluation of impact beyond the media 
coverage
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