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RISING DESPAIR

SCREEN TIME AGE OF SMARTPHONE
OWNERSHIP

AI-POWERED SOCIAL
MEDIA RISKS DEEPFAKESDOOMSCROLLING

UNREALISTIC
STANDARDS

45‌
STRUGGLE WITH‌

MENTAL WELLBEING AT A
LEVEL THAT HAS FUNCTIONAL‌ ‌

CONSEQUENCES‌

A M O N G  YO U N G  I N T E R N E T
U S E R S  A G E S  1 8 – 2 4 ‌

W I T H  E X C E S S I V E  S O C I A L  M E D I A  U S E ,
T H E  O D D S  O F  H AV I N G  P S YC H O S O M AT I C

C O M P L A I N T S  R I S E  B Y A B O U T ‌ ‌

%

39‌%
15‌%

O F  R E P O R T E D  P O S T S  W I T H  S U I C I D A L ‌
O R  S E L F -  H A R M  C O N T E N T  A R E  D E L E T E D ‌

O N  S O C I A L  M E D I A P L AT F O R M S ,  O N LY ‌

L I F E  S AT I S FA C T I O N  FA L L S  B Y 3 3 % . ‌ ‌

People at each life stage use artificial intelligence (AI) with
varying frequency and for different purposes

AI USE BY LIFE STAGE 

PEOPLE AT EACH ‌LIFE STAGE‌ USE AI AND
TECHNOLOGY WITH VARYING FREQUENCY AND
FOR ‌DIFFERENT PURPOSES‌. NEARLY HALF OF
STUDENTS AND A QUARTER OF WORKING PEOPLE
USE AI-POWERED APPLICATIONS MORE THAN ONCE
A WEEK FOR EDUCATION AND WORK. IN
CONTRAST, ONLY 15 PERCENT OF NONWORKING
PEOPLE AND 9 PERCENT OF RETIRED INDIVIDUALS
DO SO, MOSTLY FOR ENTERTAINMENT AND
HEALTH. THE LIFE STAGE PERSPECTIVE REVEALS
THREE POLICY IMPERATIVES‌—THE “THREE I’S”—
FOR ADVANCING HUMAN DEVELOPMENT: ‌INVEST,
INFORM, AND INCLUDE‌.‌

REVERSAL OF THE U-SHAPE

H I S T O R I C A L L Y ,  M E A S U R E S  O F  S U B J E C T I V E  W E L L B E I N G

(L I K E  L I F E  S A T I S F A C T I O N )  F O L L O W E D  A  U -S H A P E D

P A T T E R N  W I T H  A G E ,  M E A N I N G  Y O U N G E R  A N D  O L D E R

P E O P L E  R E P O R T E D  H I G H E R  W E L L B E I N G  T H A N  T H O S E  I N

M I D D L E  A G E .  

T H I S  T R E N D  B E G A N  T O  C H A N G E  R O U G H L Y  1 0– 1 5  Y E A R S

A G O  I N  S O M E  C O U N T R I E S .  T O D A Y ,  T H E  T R A D I T I O N A L  U -

S H A P E  P A T T E R N  I S  C O M P L E T E L Y  A B S E N T  A M O N G  P E O P L E

W I T H  I N T E R N E T  A C C E S S .  I N S T E A D ,  Y O U N G  P E O P L E ’S

M E N T A L  W E L L B E I N G  I S  C O N S I S T E N T L Y  A T  T H E  B O T T O M

(F O R M I N G  A N  E S S E N T I A L L Y  D I A G O N A L  L I N E ) .



ABOUT AI-
POWERED SOCIAL

MEDIA’S ‌ADDICTIVE‌
‌FEATURES‌ AND

‌SUSCEPTIBILITY‌ TO
SOCIAL

COMPARISON.‌ ‌

INFORM‌
ADOLESCENTS IN

THE CRITICAL
‌EVALUATION‌ OF
SOCIAL MEDIA
AND OTHER AI-

POWERED
PRODUCTS.‌

INCLUDE‌
IN PUBLIC-

PRIVATE
PARTNERSHIPS

TO MAKE AI-
POWERED ‌SOCIAL‌
‌MEDIA‌ ‌SAFE‌ FOR
ADOLESCENTS.‌ ‌

INVEST‌

ADOLESCENCE

ABOUT ROLE
MODELING

‌RESPONSIBLE AI‌
USE TO INFLUENCE

FUTURE
GENERATIONS.‌  ‌

INFORM‌
EXPLANATIONS
ABOUT HOW AI
PRODUCTS AND

ALGORITHMS
WORK TO

STRENGTHEN
‌ADULTS’ AGENCY‌.‌

INCLUDE‌
IN ‌SUBSIDIES‌ FOR
COMPANIES THAT

OFFER HUMAN
OPTIONS TO
MAKE SURE

NOBODY IS LEFT
BEHIND.‌

INVEST‌

ADULTHOOD

OLDER PEOPLE
ABOUT AI

‌INNOVATIONS‌,
HIGHLIGHTING

APPLICATIONS IN
THEIR AREAS OF

INTEREST.‌ ‌

INFORM‌
OLDER PEOPLE‌

IN THE
‌DEVELOPMENT‌ OF
AI PRODUCTS SO

THAT THEIR ‌NEEDS‌
ARE ADEQUATELY

REFLECTED.‌

INCLUDE‌
IN ‌ACCESS,‌

‌TRAINING ‌AND
SUPPORT FOR

OLDER ADULTS TO
‌EMPOWER‌ THEM
TO NAVIGATE AI
APPLICATIONS.‌ ‌

INVEST‌

OLDER AGE

ABOUT POTENTIAL
‌BIASES‌ IN AI

SYSTEMS AND
PREVENT THE
STIFLING OF

‌CREATIVITY‌ AND
‌CRITICAL THINKING‌.‌ ‌

INFORM‌
RESPONSIBLE USE
OF AI IN SCHOOL

CURRICULA,
EMPHASIZING

‌SKILL‌
‌DEVELOPMENT‌.‌ ‌

INCLUDE‌
IN UNIVERSAL‌ ‌

ACCESS TO‌ ‌
DIGITAL DEVICES‌ ‌

AND ‌AI‌ IN
CLASSROOMS.‌ 

INVEST‌

SCHOOL AGE
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25‌ 18‌
75%

25%

82%

18%

68%

32%

A M O N G  F R E Q U E N T  U S E R S  O F  A I  C H AT B O T S ‌

 ‌REPORT LESS
INTEREST IN FORMING

‌HUMAN‌
‌RELATIONSHIPS‌

 ‌REPORT
INCREASED

‌LONELINESS AND‌
‌ISOLATION‌

% %32‌%
 ‌SHOW SYMPTOMS

CONSISTENT‌
WITH BEHAVIORAL

‌ADDICTION‌

HARMFUL AI COMPANIONS

%

MALES 

50
for those who first owned a

smartphone age 13
for those who first owned a

smartphone age 5 or 6 

38
%

for those who first owned a
smartphone age 13

for those who first owned a
smartphone age 5 or 6 

51
%

FEMALES 

70
%

REPORTS OF DISTRESS AND STRUGGLE
AT AGE 18-24

PARENTS,
PEDIATRICIANS AND
CAREGIVERS ABOUT
‌RISKS‌ RELATED TO

YOUNG CHILDREN’S
DIGITAL‌

TECHNOLOGY USE‌.‌

INFORM‌
THE PRIVATE

SECTOR IN
WORKING

GROUPS ON
CHILDREN’S
‌RIGHTS AND‌

‌PROTECTION‌.‌ ‌

INCLUDE‌
IN AI

TECHNOLOGY
THAT PROTECTS

‌CHILDREN’S‌
‌RIGHT‌S IN THE

DIGITAL SPACE.‌  ‌

INVEST‌

EARLY CHILDHOOD

AI-POWERED
TOOLS SUCH AS

DEEPFAKES
USED IN

CYBERBULLYING
AND PHOTO

FILTERS
(THINSPO)

 POSE RISKS TO
MENTAL AND

PHYSICAL
WELLBEING.

AI STRUGGLES TO
‌DISTINGUISH

‌GENUINE INTENT
‌FROM HUMOR,

‌MAKIG RELIANCE
‌ON AI  WITHOUT

‌HUMAN
‌EVALUATION IN

‌HIGH-STAKES
‌CONTEXTS LIKE

‌SUICIDE
‌PREVENTION RISKY.

S U I C I D A L  I D E AT I O N ,  D E E P FA K E S  A N D  T H I N S P O ‌

AI AND MENTAL WELLBEING

GENDER MATTERS
T H E  D E C L I N E  I N  M E N T A L  W E L L B E I N G  I S  P A R T I C U L A R L Y  A C U T E

F O R  Y O U N G  W O M E N ,  W H O  C O N S I S T E N T L Y  I N D I C A T E  L O W E R

W E L L B E I N G  T H A N  Y O U N G  M E N ,  M O S T  L I K E L Y  B E C A U S E  T H E Y

A R E  M O R E  S U S C E P T I B L E  T O  S O C I A L  C O M P A R I S O N .


